


Financial institutions
spend billions of dollars on
acquisition and account
opening — continually
struggling to bridge the
gap between strategy and
execution at the new-
accounts desk and across

multiple delivery channels.
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www.fidelityinfoservices.com

FIS QUALIFILE

OPEN MORE OF THE RIGHT ACCOUNTS

QualiFile’ from Fidelity National Information
Services, Inc. (FIS) empowers your institution with
automated decision making, combining best-in-class
analytics and a flexible business-rules engine into

a solution that helps you open more of the right
accounts, maximize cross-sell opportunities and

establish profitable customer relationships.

A giant leap beyond the manual,
subjective decision making of yesterday,
QualiFile provides automated and
consistent decisions along with real-
time targeting of the right products for
the right customers — applicants who
otherwise may have been turned away or
prospects for additional products that may
have been overlooked. Using QualiFile’s
predictive scoring, you can assign rights
and privileges to match a customer’s

risk profile.

COMBINING ANALYTICS
AND AUTOMATION TO
PROVIDE RESULTS

Using debit data from DebitBureau’, FIS’
debit information warehouse, or a
combination of credit and debit data,

you can customize your QualiFile
account-opening strategy to reflect your
institution’s risk tolerance and automate
the decision process, removing subjectivity

and helping standardize decisions

across your retail network. QualiFile
supports the new-accounts representative
by instantly presenting on-screen
account-opening messages as well as the
next steps to take in accordance with the
account-opening strategy designed by
your management team.

IMPLEMENT YOUR
MARKETING STRATEGY AND
CUSTOMIZE PREAPPROVALS
AND INVITATIONS TO APPLY.

With QualiFile, you can tap into
household-specific demographic and
financial product-use information to learn
even more about the customer. Results
are matched against your marketing
parameters to specify up to nine targeted
offers for each customer. Only those

for which the customer is approved are
delivered to the new accounts desk.
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